
 
Job Description 

 
Job Title: Digital Fundraising Executive 
Reports To: Digital Fundraising Manager 
Directorate: Global Fundraising 
Location: Haywards Heath 
Direct Reports: N/A 
 
Context:  
Sightsavers’ vision is of a world where no one is blind from avoidable causes and 
where visually impaired people participate equally in society. We are an international 
organisation working with partners in developing countries to eliminate avoidable 
blindness and promote equality of opportunity for people with disabilities. 
 
We have around 350 staff worldwide, with our head office based in Haywards Heath. 
The Global Fundraising team is responsible for raising around £30m of largely 
unrestricted income. 
 
The Individual Giving team is responsible for recruiting new supporters via printed, 
broadcast, face-to-face and digital media.  Relationships with these supporters are 
then developed so as to maximise lifetime value to the charity, predominantly by 
generating ongoing cash donations, regular gifts, and legacy pledges. 
 
Sightsavers has Individual Giving programmes in Italy, Sweden, Norway, UK, Ireland 
and India. India and Ireland are managed independently from their own head offices 
although close collaboration between teams is needed. 
 
The Digital Fundraising team sits alongside Online, Fundraising Services, Direct 
Marketing, and Fundraising Analysis, within the Individual Giving and Marketing 
Directorate. 
 
1) Job Purpose 
 
This is an important role in the Digital Fundraising Team to help ensure we have the 
resource and expertise needed to set up and run digital fundraising campaigns from 
start to finish, and fully support all fundraising campaigns online.  
 
The post holder will be responsible for managing specific assigned digital fundraising 
projects (such as landing pages, digital advertising campaigns, and emails), working 
with colleagues across fundraising and beyond to ensure digital support for the 
relevant campaigns is optimised. 
 
The post holder will play an important role in ensuring we optimise recruitment of 
supporters online, and that the online content and journeys are as good as they can 
be. 
 

 

 



 
2) Main Responsibilities 
 

1. Manage specific digital fundraising projects (for example, briefing, creation and 
optimisation of landing pages or new digital advertising creative), working with 
stakeholders to ensure requirements are met (including agreeing appropriate 
timeframes), the project is delivered on time and on budget. Work with digital 
fundraising, external suppliers and other relevant colleagues to ensure digital 
activity and content are optimised and digital fundraising targets are met. 

2. Manage specific email campaigns from beginning to end, including setting 
objectives, defining testing, drafting copy, building emails (including multiple 
versions if required), data, dispatch, analysis and feedback. 

3. Support colleagues within Digital Fundraising, Online team, Campaigns team 
and international teams with use of email platform, providing adhoc advice and 
assistance as required. 

4. Help implement an ongoing AB and multivariate testing programme across 
websites, emails and digital advertising to optimise digital fundraising 
objectives. 

5. Work with other members of the Digital Fundraising Team, Online Team and 
relevant external agencies to identify and develop website improvements. 
Proactively look for opportunities to improve user experience and donor 
journeys to feed into the ongoing improvements. 

6. Work with IG team, international teams and digital fundraising team to add 
value to offline fundraising campaigns through digital (eg opportunities to 
include rich content or re-enforce key messages). 

7. Maintain oversight of assigned areas such as full set of fundraising web pages 
or email calendar. Monitor overall plans and results, identify inconsistencies 
and required updates and ensure these are dealt with appropriately. 

8. Proactively consider the global perspective of all assigned campaigns and 
activity to ensure efficiency and optimisation across all countries. 

9. Work with the Digital Fundraising Manager and Head of Digital Fundraising on 
other projects as required. 

 
The principle accountabilities are not meant to be an exhaustive list of tasks. The need 
for flexibility is required and the job holder is expected to carry out any other related 
duties that are within the employee's skills and abilities whenever reasonably 
instructed. 
 
 
 
 
 
 



 
 
3) Key Contact/Relationships 
 

1. Fundraising Analysis, Fundraising Services and Direct Marketing (within 
Individual Giving) 

2. Online Team 
3. Major Giving Directorate 
4. Ireland, Italy & India Fundraising Teams 
5. External Digital agencies 

 

4) Knowledge, Skills and Experience 

1. Track record of managing multiple discreet projects and delivering on time, on 
brief, on budget, and reporting on results. 

2. Experience of building, updating and analysing web content using a CMS. 

(Experience of using WordPress an advantage) 

3. Experience of managing digital marketing activity 

4. Experience building, sending and analysing emails through an email marketing 

platform 

5. Strong writing, editing and proofing skills 
6. A strong understanding of digital platforms  
7. Insight into user experience and optimisation techniques 

8. Good communication and inter-personal skills in order to convey information 
(verbally and written) to both a technical and non-technical audience. 

9. Ability to manage projects that involve several teams and external agencies to 
deliver solutions that meet the department and organisation’s objectives.  

10. Strong organisation, analytical and administration skills 
11. Highly IT literate – Microsoft Office  
12. Experience of working in fundraising/charitable sector an advantage 

13. Experience using Optimizely (or similar AB testing tools), Photoshop and 

Google Analytics an advantage 

14. An understanding of and commitment to equality of opportunities for disabled 
people 

 
 

5) Nature and Scope 
The Digital Fundraising Team has a global remit (within the countries where 
Sightsavers fundraises). There is opportunity to help shape this exciting role. 
 
 
 
Date: February 2019 
 


