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Global Appeals Marketing Manager: Job Description 

Job Title:  Global Appeals Marketing Manager 

Job Location:  Haywards Heath 

Reports to:  Director of individual Giving & Marketing  

Responsible for:  No direct line reports 

Department:  Individual Giving & Marketing  

 

 

Context:  
Sightsavers’ vision is of a world where no one is blind from avoidable causes and where visually 

impaired people participate equally in society. We are an international organisation working with 

partners in developing countries to eliminate avoidable blindness and promote equality of 

opportunity for people with disabilities. 

We are on the brink of achieving an historic moment. A disease that has been around since the 

ancient Egyptians is about to be eliminated and Sightsavers will play a leading role. Trachoma, an 

eye infection that causes excruciating pain and eventual blindness, has been around for millennia. 

With the help of partners we are hoping to eliminate the disease by 2025. The plan is to use this 

opportunity to launch and run a global public facing fundraising and marketing campaign, to 

capitalise on this unique experience to galvanise public support and raise awareness of 

Sightsavers and its overall aims. 

For further information here’s a link to our CEO, Dr Caroline Harper, doing a TED talk on the 

subject.  

 
1) Job Purpose 
The ‘End is in Sight’ campaign will be a 3 year appeal to take us to the point of Trachoma 

elimination. It will be a combination of business as usual fundraising and comms activity and, 

capitalising on external events and partner activity. This role will be crucial to delivering the 

campaign and will be accountable for co-ordinating and delivering a campaign across multiple 

countries. We will need a master project manager to pull together many strands and stake holders 

and make the whole greater than the sum of the parts. This is a unique opportunity to play your 

part in achieving history.  

The post holder will be an exceptional marketer and will be focused on project management, whilst 

at the same time working creatively and proactively pushing forward ideas and maximising 

opportunities.  

 
 

https://www.ted.com/talks/caroline_harper_what_if_we_eliminated_one_of_the_world_s_oldest_diseases?language=en
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2) Main Responsibilities 

 Overall accountability for delivering a successful and powerful global campaign for Sightsavers.  

 Overall co-ordination and project management of the End is in Sight global fundraising and 

Marketing campaign launching November 2018. 

 Develop an overarching campaign plan. 

 Establish and co-ordinate operational workgroups. 

 Establish and maintain excellent working relationships with a range of stake holders including 

fundraising managers, designers, media team and online and editorial team. 

 Management of fundraising consultants, PR agencies and other suppliers supporting the 

campaign. 

 To work autonomously and have the ability to carry forward ideas and creative suggestions. To 

be able to see the opportunities in this unique moment of time and maximise them.  

 The post requires excellent communication skills, as the post-holder will need to liaise regularly 

with internal departments and external agencies and suppliers. 

 To oversee and ensure due diligence in the creation, development and maintenance of excellent 

working relationships with contracted external suppliers to help achieve the objectives of the 

campaign.   

 Take responsibility for decisions and actions. 

 Work across teams to ensure all strands of the campaign are fully integrated. 

 

The principle accountabilities are not meant to be an exhaustive list of tasks. The need for 

flexibility is required and the job holder is expected to carry out any other related duties that are 

within the employee's skills and abilities whenever reasonably instructed. 

 

3) Knowledge (Education & Related Experience): 

 Significant experience of marketing / communications or fundraising, ideally across different 

markets especially UK, Ireland, Italy and Scandinavia. 

 Significant experience of developing major campaigns bringing together different teams around a 

single shared goal. 

 Experience of managing suppliers including creative and PR agencies.  

 Proven experience of devising and monitoring relevant performance indicators for external 

marketing and fundraising campaigns. 

 Proven ability to think strategically and translate concepts into effective action plans. 

 Excellent interpersonal, communication and negotiation skills. 

 Proven strategy development, project management and planning skills. 

 An understanding of and commitment to equality of opportunity for disabled people. 

 Proven network of colleagues across the sector. 

 

4) Skills (Special Training or Competence): 

 Excellent project management skills including of complex projects across multiple markets. 
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 Excellent presentation skills and ability to inspire confidence in different types of people including 

senior individuals. 

 Excellent communications skills both written and verbal. 

 Cultural sensitivity and ability to work effectively with all kinds of people including fundraising, 

communications, programme delivery and policy staff. 

 
5) Nature and Scope 
 
This role involves a significant amount of working across several, sometimes disparate teams to 
pull together a cohesive approach and plan. The role holder is a key stakeholder in a wide range of 
projects that may not fall solely within the individual giving and marketing programme. 
 

 

October 2018 


